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ekaterra, Unilever’s Tea Division, targets net zero emissions by 2030                               
Blending the best of science & nature, ekaterra aims to give back to nature more than it takes   

Rotterdam, 08 November 2021 – ekaterra, the Tea Division of Unilever, announced its plans to become climate and nature positive, while working to make the entire tea industry more sustainable for planet and people.

ekaterra, the world’s largest tea company, is one of the first major businesses to raise the bar to become climate positive while setting a clear target for net zero emissions by 2030. Leading the global tea industry with purposeful brands, including Lipton, PG tips, Pukka, T2 and TAZO®, the company announced its climate and nature commitments in Glasgow during the UN Climate Summit, COP26. 

ekaterra’s climate and nature goals of reducing emissions, restoring biodiversity and shifting fully to nature-based materials are underpinned with clear commitments: 
· Reduce greenhouse gas emissions 80% by 2030 from 2010 baseline (already reduced 66%)
· 100% sustainably sourced teas by 2023 (98% today)
· 100% plant-based tea bags by 2025 (73% today)
· All packaging recyclable, compostable or reusable by 2025 (82% today)
· Maintain no waste to landfill from own operations
· Deploy regenerative agriculture for raw materials sourcing by 2030

ekaterra Chief Executive John Davison said: “We want to give back to nature more than we take. To sustain is to reduce the drain on the planet’s resources, which is a good start, but at ekaterra, we want to go beyond this. In the tea category, we have a unique opportunity to become climate positive through the regenerative power of plants”. 

ekaterra’s tea brands are already playing a pioneering role with sustainable business practices across the value chain. As the world’s largest tea brand, Lipton sources 100% of its teas from sustainably certified suppliers. PG tips, the first major brand to introduce bio-degradable tea bags in 2018, recently removed all traditional plastic from its packaging. Pukka is B-Corp certified and allocates 1% of annual turnover to support environmental initiatives. T2 is another B-Corp certified brand affirming 100% ethical sourcing for all aspects of its business. TAZO® is campaigning boldly in the USA for climate justice by planting more trees in deprived inner urban areas in order to help clean the air. 

ekaterra believes collective action across the entire tea industry is the only way to reach ambitious targets to become climate positive. "Real leadership today, means mobilizing and transforming the entire tea industry for positive impact" stated John Davison during a gathering with the company’s partners and stakeholders in Glasgow, on Monday November 8th. 
--- end---
NOTE TO EDITORS
ekaterra @COP26: "plant powered to become climate positive".  
Green Zone Cinema, Wednesday November 10, @10:00-11:30 am GMT.   
Link for livestream here:  Plant powered to become climate positive | #COP26 - YouTube

ABOUT EKATERRA
ekaterra, the Tea division of Unilever, is the biggest tea business globally, with world class purpose driven brands including Lipton, PG tips, Pukka, T2 and TAZO®. With 11 production factories in 4 continents and tea estates in 3 countries, ekaterra is growing a world of wellbeing through the regenerative power of plants. www.ekaterratea.com

For more information on this Press Release please contact:   
pressoffice.ekaterra@ekaterratea.com ; jon@tiltonconsultancy.com
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